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1. Introduction

2. Fundamentals of SEO

3. SEF Web Development 

4. Effective Online Advertising

5. Social Media Strategies 

Discussion Guide

• Do’s and don’ts
• increase traffic, reduce bounce   

rates, encourage repeat users
• tools in tracking performance
• examples of websites that work
•finding your target market
•page speed, time and CTRs
•landing page design integration
•tools to measure success
• choosing your SMM channel
• SMM and SEO working in tandem
• tools that can help measure the 

success of an SMM campaign



Introduction: Fevi

Connect http://caymanseo.blogspot.com

www.linkedin.com/caymanseo

www.facebook.com/easywebsites.cayman

www.twitter.com/easycayman

www.digg.com/easywebsites

Fevi S. Yu
Search Engine Optimization (SEO) 

 &Web Usability Expert 
Internet Marketing Consultant

Contact Information
www.easywebsites.ky
fevi@easywebsites.ky
Tel. +345-925-8188  
Cel. +345-936-1122
209 Regency Court, West Bay Road

http://www.easywebsites.ky
http://www.easywebsites.ky
mailto:fevi@easywebsites.ky
mailto:fevi@easywebsites.ky


Introduction: Online Search 

The Search is Online Search continues to be the largest 
component of online advertising revenue and 
in order for marketers to truly leverage the 
power of search, they require complete 
understanding of the search landscape. 
Specifically, they need to be able to identify 
and track how various audiences search 
online and quantify the effectiveness of their 
and their competitors search strategies

- ComScore Media
Source: Keller Fay + Google

http://www.youtube.com/watch?v=KhlJgFznaxI&feature=channel_video_title
http://www.youtube.com/watch?v=KhlJgFznaxI&feature=channel_video_title


Internet Statistics



What Internet Users 
do on an Average day



SEO 
Search Engine Optimization

SEO is the process of making sure your website is “liked” by search engines.  
(Liked = categorize it properly so it shows up for relevant searches for your 
products/ services/ industry/ location)

Search Engine Algorithms (more precisely the Google Algorithm) - The 
methodology of how the search engines “think” when deciding where to place 
your website.  The major algorithms are:  Links (internal and external), Content, 
Page Speed and Semantic Structure.  There are over 2,000 minor algorithms. 



Keywords 

...Knowing your target keywords provide a solid 
foundation for SEO.



Cayman Searches Vs.

• Around 5,000,000 Millions searches for cayman-related 
keywords are being done every month 

• In every major keyword, I would have worked on at least one 
(1) website that shows up on the first page 

• The biggest keyword for the Cayman Islands is ‘Cayman 
Islands’ * which gets 450,000 searches per month

• The largest online industries that get the most searches in 
Cayman are the following:  Tourism-Related, Real Estate-
Related and Banking-Related 


